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NEGOTIATION STRATEGIES AND CONSTRAINTS 

FOR SOLO FEMALE TRAVELERS IN AFRICA

CECILIA NGWIRA, SERENE TSE, AND THANAKARN VONGVISITSIN

School of Hotel and Tourism Management, The Hong Kong Polytechnic University, Hong Kong

This article presents constraints of solo female travelers to Africa based on their blogs reflecting 

their pretravel and during-travel constraints and the negotiations they adopted to energize their desire 

to travel to and within African countries. The study employs netnographic research methodology 

to understand complex social phenomena and assist researchers in developing themes from female 

travel bloggers’ experiences of solo travels to Africa. Using content analysis, the findings show that 

the constraints were mainly interpersonal, external, as well as intrapersonal. Family, friends, and the 

media presented solo women travelers with these constraints about Africa, which is perceived as a 

socially constructed “men’s space.” The study finds that despite these constraints, the bloggers felt 

adventurous and were satisfied with their African experience.

Key words: Solo female travelers; Constraints; Negotiation strategies; Blogs; Africa

Introduction

Independent leisure traveling has for a long time 

been a privileged activity for just men; thus, travel-

ing by independent women was regarded as inap-

propriate by many societies and, controversially, 

this cognition is still presented in some parts of the 

current world where gender stereotype still remains 

(Wilson & Little, 2005). Since the mid-20th cen-

tury, the social status of women has undergone a 

series of transformation, including increased acces-

sibility to education, employment, and financial 

ability, so the social and structural situation for 

women has improved. Independent female travel 

has been expanding steadily across the world since 

the 1970s (Frohlick, 2013). A similar trend is noted 

in Asia where independent female travelers were 

noted in Japan in the 1980s (Cai & Combrink, 

2000), then China in the 1990s (Li, Wen, & Leung, 

2011), and eventually the Asia region as a whole in 

the 21st century (E. C. L. Yang, Khoo-Lattimore, 

& Arcodia, 2017a). According to The Art of Travel 

Blog (2016), the rate of female solo travelers 

increased by 11% between 2014 and 2015. Further-

more, it is predicted that the Asia Pacific region will 

be a major contributor of female solo travelers by 

http://www.cognizantcommunication.com
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2030 with an estimated increment of 400% (ETB 

Travel News, 2014). Globally, 24% of all travel-

ers have ever traveled solo and most of them are 

from China and India (M. Brown, 2015) and are 

educated young females who have a higher propen-

sity to travel alone based on the study conducted by 

Laesser, Beritelli, and Bieger (2009).

Despite the popularity of solo female tourism, 

unaccompanied female travelers have been sub-

jected to the risks of unwanted attentions and sexual 

harassment when they travel in the tourism space, 

especially areas that are still enforced with gen-

der inequality. While the figures of sexual harass-

ment for female solo travelers are unavailable, 

statistics indicate that 47% of solo female travel-

ers responded that “dangerous situations” is their 

number one concern when they travel (The Art of 

Travel Blog, 2016). Similarly, E. C. L. Yang, Khoo-

Lattimore, and Arcodia (2018) revealed that female 

business travelers are 5.6 times higher in falling 

prey to sexual harassment than men. Despite the 

awareness of this risk, many women travel inde-

pendently to many destinations including those that 

are male-privileged societies to search for the sense 

of freedom, empowerment, and autonomy (Jordan 

& Gibson, 2005; Wilson & Harris, 2006). The risk 

associated with independent female travel to Africa 

and their risk-taking behavior provide the context 

of this study, which aims to understand the risk 

management process of these solo female travelers 

when they travel in gendered public space. While 

few studies on solo female travelers have recog-

nized the concerns on women’s insecurity, little 

research has been conducted from a gendered per-

spective, mainly for those traveling to Africa.

Furthermore, previous studies have focused more 

on solo travelers’ motivations (Bianchi, 2016; Chiang 

& Jogaratnam, 2005), and profile of solo travelers 

(Laesser et al., 2009) while others have looked at 

the family constraints on solo travelers (R. Yang & 

Tung, 2018). Therefore, this article seeks to contrib-

ute to the existing tourism literature on solo female 

travelers by examining their constraints and asso-

ciated negotiation strategies. Due to the perceived 

hierarchical difference between males and females 

in public spaces, Africa is chosen in this study. To 

achieve these objectives, social constructivism will 

be employed to understand the perceived risk of solo 

female travelers based on gender inequalities.

Literature Review

Gender Stereotype in Society

Gender is an important demographic variable in 

understanding the binary biological composition 

of the tourist market. The study of gender provides 

essential information to the tourism industry like 

motivations, activity participation, satisfactions, 

attitudes, and behaviors. According to the Social 

Structural Theory, gender differences should not 

only be understood from just the biological dis-

tinction between female and male, but also the 

social structure that focuses on the contrasting 

social position of the two sexes, which offers a 

broader understanding of the changes of behavior 

in accordance to the surrounding environments 

(Eagly & Wood, 1999; Khan, 2013). In addition, 

gender is built on the ideologies of femininity and 

masculinity. de Beauvoir (1972) concluded that, 

throughout social history, men have occupied a 

higher social status than women who are always 

constructed as the “other.” This suggests that men 

have always enjoyed better rights and benefits 

where women are authorized with less powers, 

given a lower social ranking as well as smaller 

locus of control compared to men. In modern soci-

eties, despite the reinforcement of equity status, 

women are concentrated in certain occupations, 

receiving lower wages than men, and few repre-

sentations at the highest level of an organization 

(Acker, 1990; Bielby & Baron, 1986; Lyness & 

Heilman, 2006; Turner, Cross, & Murphy, 2017). 

It is noted that unequal gender status is particu-

larity more visible in developing countries (Khan, 

2013), mostly based on the differentiation of gen-

der roles between males and females.

Tourism is gender sensitive such that inde-

pendent traveling is associated with masculin-

ity where women should not be traveling alone 

(Shaw, 1985). Related to this concept, the tourism 

spaces—physical spaces that are constructed with 

social meanings—are gendered where men are 

privileged over women (E. C. L. Yang et al., 2018). 

This gender inequality setting has made women to 

have restrictions in their freedom to use the public 

space, particularly because of their fear and vul-

nerability to potential violence and sexual attacks 

from unfamiliar males, thus reducing women’s 

choice of tourism destinations and corresponding 
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activities (Pain, 1997; Scraton & Watson, 1998; 

Skeggs, 1999; Wilson & Little, 2008). The stud-

ies by Deem (1996) and Whyte and Shaw (1994) 

on the gendered aspect of leisure space found that 

women had fears of using public transport while 

alone, as well as participation and enjoyment in 

leisure activities.

In light of changing trends across societies, 

single women traveling is no longer considered 

improper and immodest. Also, a growing percent-

age of female solo travelers in all tourist-generating 

destinations indicate a changing status of women 

in society that has gradually empowered them with 

confidence and independence to travel alone. In 

summary, the presence of women in tourism spaces 

is still governed by the deep-rooted patriarchy sys-

tem and judgment on appropriate female travel 

behaviors (Deem, 1996; Skeggs, 1999; Whyte & 

Shaw, 1994; Wilson & Little, 2008).

Solo Female Travelers

Solo travel is one of the fastest growing interna-

tional tourism segments (Seow & Brown, 2018), 

most of them being professionals/executives from 

China and India (M. Brown, 2015), triggering sev-

eral studies to be conducted to understand this seg-

ment. Laesser et al. (2009) attributed this growth 

to a growing number of single households, aging 

population, and delayed marriages and childbear-

ing. As a result, solo travel by women has received 

considerable attention with some authors trying 

to understand the motivation behind this deci-

sion (Seow & Brown, 2018) while the others have 

focused on the satisfaction with such trips (Wilson 

& Harris, 2006). In either stream, solo traveling 

has been approached differently. For example, 

Laesser et al. (2009), using a conceptual model 

from transportation research, looked at solo trav-

eling from both the departure and arrival status 

and not the composition state on the trip, a sen-

timent shared by Foo (1999) and McNamara and 

Prideaux (2010). On the other hand, R. Yang and 

Tung (2018) looked at solo travelers as those who 

arrived at a destination alone without the company 

of friends or family. R. Yang and Tung (2018) 

defined solo travelers as individuals’ arrival status 

at the destination and not necessarily their travel-

ing status, and independent travelers refer to those 

people who do not buy any touristic package nor 

travel in a group.

Laesser et al. (2009) in their study of solo trav-

eling in the Swiss market proposed a four catego-

rization of solo traveler. They identified single 

solo as people who come from single homes and 

travel alone. Next, single group was defined as 

people who come from one-person households 

but travel with a group during their trip. A third 

category was collective solo, comprising individ-

uals who have families or partners but travel solo, 

and lastly collective group as travel by people 

who come from collective households but start 

off a trip by themselves to travel as part of the 

group. This article defines solo women travelers 

as those who started off alone irrespective of their 

household composition and arrived at the desti-

nation alone regardless of travel groups in which 

they may find themselves in the destination.

Motivation of Solo Female Travelers

Female travelers have been investigated in 

tourism studies by focusing on gender dynamics 

between males and females. According to Durko 

and Stone (2017), women in relationships show 

distinctive motives when traveling without their 

significant others or partners, such as their partners’ 

personal constraints, escape from daily routine, need 

for individuality, and even female bonding when 

traveling with girlfriends. Women feel more “safe” 

when traveling with significant others. A desire for 

self-discovery, enlightenment, and education are 

key motives for women to travel independently 

(Cockburn-Wootten, Friend & McIntosh, 2006). L. 

Brown and Osman (2017) posited that liberation of 

sexual behavior from the home environment is con-

sidered as one of the motivating factors for travel.

According to Bianchi (2016), solo travelers 

are less constrained with group decision mak-

ing, which may affect the satisfaction of the trip; 

hence, traveling on their own without waiting for 

a group consensus is highly preferred. Similarly, 

Bianchi (2016) and Wilson and Little (2005) pos-

ited that women, regardless of their marital status, 

opt to travel solo to enjoy their freedom, relax-

ation, and discovery whereas Bond (1997) dis-

covered that solo women travelers are motivated 

by adventure, education, and self-understanding.
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Constraints and Negotiation Strategies 

of Female Travelers

In leisure studies, constraints have been exten-

sively studied to identify what hinders people in 

their ability to engage or remain in leisure activities 

and their level of satisfaction. This area of study has 

emerged with the concept of how constraints can 

influence people’s behavior in activity participa-

tion (Fendt & Wilson, 2012). For example, female 

travelers who choose to travel independently often 

negotiate their movements through unfamiliar 

spaces and public places, which involves a num-

ber of critical sociocultural and geographical issues 

(Wilson & Little, 2008). Solo female travelers are 

frequently reported by media on sexual assaults and 

murders cases (E. C. L. Yang, Khoo-Lattimore, & 

Arcodia, 2017b).

The study on negotiation of travel constraints 

has been derived from the Hierarchical Constraints 

Model (HCM), which considers constraints as a bar-

rier to participation in tourism (Gao & Kerstetter, 

2016). Negotiation process of solo female travelers 

can be broadly divided into two procedures: pre-

travel and during-travel. In the pretravel situation, 

decision making process is crucial to analyze how 

women can be motivated for independent travel 

(Wilson & Little, 2008). Women are often in the 

position of negotiation between participation and 

nonparticipation, which involves a number of con-

straining factors surrounding them (L. Brown & 

Osman, 2017; Wilson & Little, 2008; E. C. L. Yang 

et al., 2018). According to Crawford and Godbey 

(1987) and Crawford, Jackson, and Godbey (1991), 

constraints are generally classified into three dis-

tinct categories: structural, intrapersonal, and inter-

personal. In addition, Gao and Kerstetter (2016) 

contended that destination-specific constraints 

should also be reviewed as they have an impact on 

travelers’ participation in tourism activities.

Negotiation is the way towards the removal of 

these barriers, leading to participation in tourism 

(Gao & Kerstetter, 2016). Being aware of risks, a 

number of mitigation strategies are developed by 

solo female travelers to assist in their decisions to 

travel. For example, adjusted spatial practices and 

body representations, and safeguarding of arte-

facts, are incorporated into how to prevent the risks 

(E. C.  L. Yang et al., 2018). Women’s desire for 

challenge and getting out of their comfort zone is 

identified as a motivation to participate in perceived 

risky activities. For example, female surfers attempt 

to maintain positive attitude towards surf tourism 

by thorough planning and preparation with a strong 

passion for surfing (Fendt & Wilson, 2012).

Why Study Solo Female Travelers to Africa?

The mention of the name Africa arouses differ-

ent but similar perceptions in many people’s minds: 

undeveloped, wild jungles (zoos) and full of wild 

animals, traditional, and of course a continent full 

of diseases, poverty, and war (Dunn, 2004; Kaplan, 

1994). With such attributes, tourism in Africa is 

often perceived as a predominantly male-dominated 

adventure activity, such as wildlife tourism (Rogerson, 

2007). Going by contents found on the internet on 

solo women traveling to Africa, little room and 

choice is left for those women who need to travel 

solo to Africa. As echoed by Carter (1998), Africa 

is perceived to have one negative attribute or the 

other; hence, it is marginalized by travelers. In a 

recent study by Seow and Brown (2018) that sought 

to understand motivations and experiences of solo 

Asian female tourists, only one of the 10 women 

they interviewed had been to Egypt (Africa).

As summarized by Reisinger and Mavondo 

(2006), there are five types of risks that are associ-

ated with tourism: cultural and language difficul-

ties, terrorism, health, crime, and war and political 

instability. These risks are inevitable in any other 

destination as they have to do with chance rather 

than danger, but most writers tend to focus on the 

negative aspect of Africa to discourage others from 

visiting. These risks, according to Richter (2003), 

are a threat to both tourists and the host commu-

nities. According to NomadicMatt (2017), a solo 

female traveler stated:

Africa gets the reputation of being a “scary” place 

even though it’s vast and incredibly varied as far 

as culture and safety is concerned. Let’s be honest, 

grand generalizations are almost never correct and 

that the case with Africa as well.

Being a least traveled “destination” by both men 

and women who often blog reviews after traveling 

to Africa, it is unsurprising that they capitalize on 

the negative sides of Africa and they oftentimes 
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treat it as one country. For example, Lonely Planet 

(2017) had this on their website:

It’s no use pretending otherwise-women travelling 

in Africa (alone or with other women) will occa-

sionally encounter specific problems, most often 

harassment from men. North Africa can be par-

ticular tiresome from this perspective . . . women 

are seen as easy targets.

However, despite these foregoing observations, a 

report by United Nations World Tourism Organiza-

tion (UNWTO, 2015) contended that Africa is an 

upcoming destination with its tourism developing 

at a promising rate as evidenced by the 56 million 

international tourists received in 2014, which raked 

in US$36 billion representing 7% of the continent’s 

exports. With this promising news, it is imperative 

that we study why women are discouraged to go 

solo in the perceived men’s travel space and what 

could be done to improve the situation.

Research Methodology

This study investigated 10 female travel bloggers 

who made solo trips to Africa. Blogs provide com-

mentary and personalized thoughts about a product 

or a destination and their interactive nature allows 

readers to comment on the posts and influence their 

travel decisions during the planning phase. The use 

of blogs in research is not new since the advent of 

Web 2.0 in the 1990s. Due to its versatility, natu-

ralistic presentation of information, exclusion of 

researcher bias, and provision of personal lived 

experiences, opinions, and attitudes (Schmallegger 

& Carson, 2008), its application has spanned vari-

ous sectors like health (Clarke & van Ameron, 2008; 

McCosker, 2008), sociology (Hookway, 2008), 

ICT (Jones & Akony, 2008), and tourism (Pan, 

MacLaurin & Crotts, 2007; Volo, 2010) among 

others. Blogs present convenient, honest, genuine, 

and more self-representative data at a lower cost 

than the traditional diary writing or other qualita-

tive data collection methods (Hookway, 2008; 

Schmallegger & Carson, 2008). Hence this study 

opted for blogs as data sources for researchers to 

gather data on the topic as the bloggers are from all 

over the world (Enoch & Grossman, 2010). This 

study employs netnographic research methodol-

ogy since it is considered effective to understand 

complex social phenomena and assists researchers 

in developing themes from the respondents’ points 

of view (Kozinets, 2002). Furthermore, interpre-

tivism is considered as a philosophical stance as 

Neuman (2003) and Rageh, Melewar, and Wood-

side (2013) suggested the goal of social research 

is to develop an understanding of social life and 

discover how people construct meaning in natural 

settings.

The first stage of the study was to search for 

blogs using Google search engines by using key-

words “solo female traveler” and “Africa.” Since 

the travel bloggers are independent, personal blogs 

were used. However, only well-established blogs, 

with registered website hosts, providing reliable 

contacts, containing continuous posts about travel 

experiences and in English, were selected in this 

study. The researchers read through the bloggers 

catalogue to determine their suitability for the study. 

These bloggers were conveniently sampled based 

on their content on their African travel. Currently, 

there is no agreement on what is ethical when using 

blogs or any other publicly available online infor-

mation (Hookway, 2008). However, to be on a con-

servative side, we have used pseudo names in this 

study to disguise the bloggers (Bruckman, 2002). 

The data focus is on motives, constraints, and the 

consequent negotiation strategies the solo female 

travelers adopted. The second stage was data analy-

sis where content analysis was preferred to analyze 

the bloggers’ experiences, which were later catego-

rized into themes (Braun & Clarke, 2006; Neuman, 

2003). This is also consistent with Kozinets’ (2002) 

suggestion for netnographic study to thematize the 

respondents’ experiences and opinions. In this case, 

the data were thematized into different types of con-

straints by analyzing the meanings of the reviewed 

content by the bloggers as well as categorized into 

pretravel and during-travel based on timeline of 

mentioned experiences.

Findings and Discussion

The study established that the majority of the 

female travel bloggers were predominantly from 

Western countries such as Australia, UK, and US. 

Of these bloggers, Blogger 6, who is a travel agent 

as well as a travel writer, has claimed to have been 

traveling extensively throughout Africa. Bloggers 
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1, 6, and 10 have traveled to at least 10 countries 

in Africa while Blogger 7 has only been to one 

African country (Morocco). Travel constraints of 

making a trip to Africa for solo female travelers has 

been categorized into two periods: pretravel and 

during-travel. The demographic information of the 

10 bloggers are presented in Table 1.

Pretravel Constraints

Since Africa is perceived as a risky destination, 

data from the blogs present multidimensional con-

straints, particularly before making a decision to 

travel to Africa. Based on our findings, pretravel 

constraints can be conceptualized into three differ-

ent dimensions: intrapersonal, interpersonal, and 

external (see Fig. 1). Supported by the hierarchical 

model of leisure constraints suggested by Crawford 

et al. (1991), pretravel constraints are encountered 

hierarchically toward participation and nonpar-

ticipation in leisure activities. At the initial stage, 

solo female travelers face intrapersonal constraints 

while considering Africa as a destination. Observed 

experience by Blog 10 is a perception challenge of 

fear and doubt. Blogger 10 presented that individu-

als are deterred to travel alone due to the challenge 

of missing a companion, which induces loneli-

ness during their trips. Furthermore, it mentions 

the chance of facing danger when traveling alone. 

This concurs with Wilson and Little (2008), whose 

study stated that women’s fear emanates from other 

people’s concerns about vulnerability in unknown 

places, the feeling of being prone to male gaze as 

well as a sense of restricted access.

The bloggers revealed that solo female travelers 

usually face interpersonal constraints particularly 

from spouses, relatives, and close friends where con-

cerns, disagreements, and objections are commonly 

brought in when they want to travel solo to Africa. 

At this stage, women are challenged to provide suf-

ficient rationale of their decision in order to receive 

an approval or an agreement. This implies that the 

perception of risks is not only generated by women 

themselves alone, but also by those close people sur-

rounding them. Being a woman is generally consid-

ered as an obstacle to travel decisions to Africa. For 

example, Blogger 1 recalled the overwhelming com-

ments, concerns, and objections from family and 

friends when she declared that she would be trav-

eling to Africa alone. Bloggers 3 and 4 emphasized 

the negative feedback from friends when they shared 

their wish to backpack solo in Africa. Their decisions 

were regarded as crazy and the topic of safety had 

been discussed by everyone around them.

Mostly, the interpersonal constraints can be 

grouped into several common patterns; health, 

safety, and sexual concerns are the most prevalent. 

The concerns on health involving epidemic dis-

eases, such as Ebola, malaria, and human immu-

nodeficiency virus (HIV), and hygiene products 

particularly women-related products, such as san-

itary pads and napkins, seem to be common. For 

instance, without directly implying tourists would 

be infected by merely traveling to Africa, Blogger 8 

mentioned that HIV infection is highly prevalent in 

Uganda and shows a number of cases passing from 

parents to their children.

Blogger 1 wrote that she was asked to get all the 

vaccinations (malaria and other health precautions) 

before going to Africa. In addition, safety is regarded 

as one of the most mentioned concerns, includ-

ing danger in public spaces and life-threatening 

incidents. The perceived risk to travel to Africa 

often portrays crimes, wars, and wild animals 

that can be encountered. Some bloggers indicated 

that they were reminded of all the genocides that 

happened in Africa to deem the place not safe to Figure 1. Solo female travelers pretravel constraints.
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travel. Other concerns dwelt on dangers from wild 

animals, as Blogger 3 wrote that she was shocked 

when she was warned that she would be attacked or 

even eaten by a lion in Africa.

Furthermore, female travelers are generally per-

ceived to be prone to be victimized through sexual 

harassment and violence in Africa, including male 

gaze and rape. For example, Blogger 4 and Blog-

ger 6 agreed that they were warned about possible 

rape incidents in Africa. Blogger 6 recalled that her 

friends despised her decision to travel to Africa and 

warned her that she was pushing herself to physical 

dangers of rape and murder.

It is interesting to see the concerns that were put 

across to these female travelers by their immedi-

ate families and friends, who have no first-hand 

information about Africa, were generalized in spite 

of where they intended to go. Indeed, as Irvine 

and Anderson (2006) wrote, perceived risk rather 

than actual risk circumstances influence tourists to 

reconsider their travel plans to certain destinations. 

For example, Blogger 3 concedes that the cognition 

image of Africa is often perceived with conflict and 

danger where there is not a single safe area within 

the continent. She was also warned against using 

local transport, saying transporters do not prioritize 

safety of the travelers.

Data show that most of the constraints mentioned 

in the travel blogs are also influenced by exter-

nal factors, particularly from the media and some 

sources of information. Fears and concerns are 

likely to be brought by travelers or people who have 

never had experiences in traveling to Africa. Con-

curring with Voorhees, Vick, and Perkins (2007), 

who argued that the media focuses on bad rather 

than positive experiences, Blogger 7 observed that 

media coverage is often broadcasting the negative 

side of the incidents, yet it should not be a barrier 

to women who wish to solo travel in Africa. This is 

further supported by Blogger 3, who continued her 

decision to travel solo to Mozambique even though 

positive information about Africa was scanty.

During-Travel Constraints

During travel in Africa, public spaces are per-

ceived by and are somewhat risky to solo female 

travelers because women are culturally regarded as 

a weaker sex. Local norms followed by women in 

Africa play an important role in generating actual 

or potential risks to solo female travelers due to 

cultural difference between Western countries and 

Africans. By not conforming to the local cultures, 

solo female travelers are often seen as offending the 

prevailing norms of the host destinations and the 

local people. Thus, gender-induced constraints tend 

to be commonly mentioned, especially by Western 

or first-time solo female travelers. Although this 

conception was first perceived prior to traveling to 

Africa, it has been confirmed by some bloggers hav-

ing toured Africa. According to Blogger 9, women 

in Africa are culturally viewed to be “preserved” 

within the cultural confines. For example, young 

girls are closely protected whereas mature women 

are respected. She further notes that, generally, if a 

woman travels on her own, it is perceived that she 

is looking for sex. These sentiments are in line with 

Greer (1999), who observed that fear is culturally 

taught to women to the benefit of the patriarchal 

order and they have unfortunately been supported 

by some government agencies like the Australian 

Department of Foreign Affairs and Trade (DFAT), 

who on their website carry a document titled Tips for 

women travelers (Chiang & Jogaratnam, 2005).

Regarding the gender-induced concerns, blog-

gers also mentioned sexual harassment. For exam-

ple, Blogger 1 observed that despite the dominant 

male gaze, she did not find this to be as problem-

atic as earlier imagined before embarking on her 

solo trip. On the other hand, Blogger 6 confirmed 

that unwanted sexual attention is one of the big-

gest fears for solo female travelers in Africa and 

the chance of encountering such harassment is high 

during their trips.

However, the study reveals that some safety con-

cerns are valid—for example, theft as encountered 

by Blogger 5 whose phone was stolen upon arrival 

in South Africa, to which Blogger 4 advised solo 

travelers not to carry valuable items with them. 

A similar case of fear of getting robbed was also 

shared by Blogger 5, who noted that she was fol-

lowed occasionally, which made her feel uncom-

fortable but her safety was not threatened. The study 

confirms that the perception of risks is elevated by 

temporal factors specifically in some public spaces 

during night time.

Terrorism was also mentioned by Blogger 2, 

who hinted that she needed to change her travel 
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plan when she received the news of two bombings 

on in-coming buses from Kenya to Kampala. Due 

to safety concerns, she had to extend her stay in 

Kampala even though she had been backpacking 

there for a week.

Negotiation Strategies

To overcome their intrapersonal constraints, pas-

sion and special interest for African travel are usu-

ally mentioned in order to push themselves out of 

their comfort zones. The desire to challenge oneself 

with an expectation of novel experiences encour-

ages women to travel alone. Interestingly, a combi-

nation of solo travel flexibility and special interests 

encourages women to perceive a sense of freedom 

while traveling in Africa. For example, Blogger 

7 expressed her strong desire to experience more 

places in the world before she reaches a certain 

age. Blogger 8 shared that her affection towards 

great apes led her to travel to Uganda where wild 

chimpanzees, gorillas, and other wild animals are 

available. Besides that, she mentioned that travel-

ing alone gave her a sense of having more control 

without compromising travel plans of others.

Travel insurance and vaccinations in home coun-

tries are the common negotiation strategy to deal 

with health concerns. Since traveling in Africa usu-

ally requires lengthy times due to the geographical 

distances and the size of the continent, and since 

encounters with local people are expected to happen 

during travel, travelers are encouraged to protect 

themselves beforehand. Blogger 1 recommended 

to have all required vaccinations before heading 

to Africa. Also, she was on constant medication to 

prevent possible malaria infection and drank only 

purified water during her travel in Botswana.

Other strategies are derived from the bloggers’ 

temporal factors, self-consciousness and conceal-

ment of fear, and formally organized services. For 

example, Blogger 3 and Blogger 1 recalled that they 

were warned not to stay outside or out of town after 

sunset as tourist safety was not guaranteed at night. 

Similarly, Blogger 5 said that she was warned by 

the locals not to walk alone at night and to only 

use cabs or taxis that had lettering on the sides 

whereas Blogger 1 advise women to walk with con-

fidence to make themselves less vulnerable and to 

scare away perpetrators. Similarly, Blogger 3 also 

suggested that women stay alert of their surround-

ings while walking alone to reduce the chance of 

being exploited.

Blogger 9 pointed out that courage to refuse 

appreciation from strangers when solo female 

travelers feel uncomfortable is a polite strategy to 

overcome the perceived risks. The findings also 

show that being self-consciousness also positively 

influences the behavior of solo female travelers 

by, among other things, avoiding being intoxicated 

by alcoholic drinks as mentioned by many blog-

gers. One actual incident encountered by Blogger 

9 when she was enjoying the beach in Kenya was 

being stalked by one young local male. Instead of 

expressing irritation, she signaled the stalker with a 

fearless reaction, which then made him walk away.

An acknowledgement of service reliability is 

shared by the bloggers who view formally orga-

nized services and reputable establishments as the 

best consideration to avoid the concerned risks and 

help solo female travelers to reduce the perception 

of travel constraints. Use of services such as taxis 

or hotels is perceived to be under the control or 

restriction of the service providers in which travel 

constraints are reduced. Specifically, Blogger 6 

recommended that solo female travelers select the 

accommodation in a reputable area with sufficient 

safety facilities, such as door locks. Blogger 1 

also advised fellow solo travelers to hire licensed 

taxis with the assistance of hotels while traveling 

in Africa. Moreover, Blogger 4 added that, if the 

solo female travelers are traveling outside, they 

should take taxis at the official taxi stand. In addi-

tion, Blogger 5 gave some tips, such as taking taxi 

with lettering on the sides or making use of mobile 

application when the ride is needed.

The study found that gender-induced travel con-

straints are usually negotiated by gender-induced 

strategies. Faced with an encounter with local men, 

direct eye contact or approaching them is often 

avoided. Bloggers 1 and 6 agreed that seeking assis-

tance or inquiring from women or families instead 

of single men may reduce possible risks, Blog 6 

further added that all-female hotels or dormitories 

may be suitable for solo female backpackers.

As hinted by L. Brown and Osman (2017) that 

female travelers to Egypt cope with male-dominant 

tourist places and unwanted male attention by con-

forming to local cultural norms as a way of being 
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culturally responsible tourists, this study also found 

that these bloggers overcame unwanted attention 

by adhering to the local dress codes. Adaptation 

to local culture is considered as the most effective 

negotiation strategy adopted by solo female travel-

ers. The cultural adaptation often means respect of 

a conservative role of women in Africa. This may 

affect travel behavior of solo female travelers in 

Africa. Observing norms accepted by local peo-

ple helps solo female travelers avoid a number of 

during-travel constraints, especially gender-induced 

and sexual constraints. Blogger 6 suggested several 

strategies, such as ignoring catcalls and whistles, 

avoiding direct eye contact, and dressing conser-

vatively, to reduce unwanted attention within the 

destination. In addition, Blogger 1 and Blogger 7 

confirmed that dressing modestly is the best way to 

show respect to local dress code norms and religion. 

Finding a travel companion within the destination 

plays an important role in negotiating travel con-

straints and encouragement to participate in tourist 

activities. As discussed in the literature, some solo 

women found solace in the fact that traveling solo 

does not mean being alone on the whole trip (R. 

Yang & Tung, 2018). Bloggers 3, 6, and 7 found 

that despite traveling solo they met other solo trav-

elers on their trips. Blogger 6 advised solo women 

travelers to make plans with a group from their hotel 

while Blogger 7 emphasized the need to make friend 

with other solo travelers in the destination.

Solo Travelers and Local People

Tourism is about meeting new people and learn-

ing from each other. Proponents of tourism say that 

tourism enhances understanding and world peace. 

Similarly, this study found that these bloggers, 

despite setting off alone, met and made friends 

in their destinations. Some bloggers also recalled 

that locals welcomed them into their homes. For 

instance, Blogger 9 recommended making friends 

with the locals and appreciating African hospitality 

whenever you are invited to be the guest in their 

homes where food and advice are offered.

Blogger 9 further wrote that when she was 

interacting more with the locals, she felt more 

comfortable to arrange her own exploration of 

Africa. However, a careful attention to unwanted 

approaches should not be disregarded at all times. 

Going through the comments from these bloggers, 

it seems that some women are relieved, enlight-

ened, and encouraged to travel to Africa.

Conclusions and Implications

This study found that women opt to go solo to 

Africa with the aim of discovering it on their own, 

besides experience, escape, and relaxation as found 

by Chiang and Jogaratnam (2005) in their study 

on why women travel solo, a concept also shared 

by Christie and Crompton (2001), who noted that, 

“Africa has a lot to offer . . . and is a place for 

adventurers” (p. 1). The study has confirmed that 

family, friends, and the media have strong influence 

on women who plan their tourism trip and indeed 

they are the major stumbling blocks they have to 

overcome before setting off for Africa.

This study has noted great differences between 

reports by popular media and those written by female 

bloggers on the image of Africa. These females 

generally have a fair image of Africa after visiting 

it, despite the warnings they received both before 

and during their vacation in Africa. As alluded to 

by Lew (1987), image is a very important aspect of 

any destination’s tourist attraction. It is worrisome, 

however, that most African destinations are associ-

ated with negative coverage, which in most cases 

has been tolerated by the countries in question. For 

example, the 2004 Olympics Games were held in 

Athens instead of South Africa, partly because of the 

crime situation in the country (Ferreira & Harmse, 

2000). Due to such information being available 

to the masses from the media, which Vasterman, 

Yzermans, and Dirkzwager (2005) termed agenda 

setting and framing role, it is not surprising that 

travelers to Africa, both male and female, are faced 

with safety and risk constraints that have an impact 

on tourists’ demand patterns and behavior as they 

negotiate their destination options. Furthermore, in 

the face of negative publicity of some African coun-

tries, the brand image, brand identity, and brand 

associations of Africa (Cai, 2002) as a tourism des-

tination will continue to be tarnished until individ-

ual countries address such concerns (Kuppuswamy, 

2013; Lehto, Douglas, & Park, 2008).

The study has ascertained that blogging enables 

female travelers to assure themselves that they 

can overcome negative energy and tell other solo 
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travelers that “I did it, so can you?” These blogs 

also help others who have desires to travel to Africa 

to get familiar with the attractions and the intended 

destinations (Enoch & Grossman, 2010; Grossman 

& Enoch, 2004), hence virtual communities are 

created among people of similar tastes (Adkins & 

Grant, 2007).

Limitations

Results of this study cannot be generalized beyond 

the study area owing to the sampling bias and the 

number of samples used in the study. Secondly, this 

study only analyzed English blogs that were docu-

mented by solo female travelers found using Google 

search engine, which can lead into bias on what 

bloggers say about Africa. It is possible that some 

solo females who have been to Africa hold different 

opinions but as their blogs are in other languages, 

which we could not understand, they were left out. 

Indeed, females and males who travel with parties 

could have their own perception of Africa, but they 

were not of interest in this study.
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